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Digital Covers Where world-class, five-star hospitality meets the edge of the Pacific: our exclusive
feature with Houri Guldjian unfolds at Surf & Sand Laguna Beach, a stunning oceanfront sanctuary
recently honored as one of Travel + Leisure's Top 500 Hotels in the World. Capturing the essence of the
global traveler on the California coast, this legendary property serves as the sun-drenched backdrop for
a conversation celebrating movement, ambition, and presence. It is here, against a canvas of crashing
waves, that the energy of Orange County's wellness culture seamlessly converges with the towering
corporate vision of international design.1. Every successful company begins with a founder's vision.
Before Babe The Studio became a recognized wellness destination, who was Houri Guldjian, and what
inspired you to build this brand?My journey has been anything but traditional, and I truly believe that's
what makes Babe so unique.I began my career in finance as a CPA and worked as an auditor at KPMG,
where I developed discipline, structure, and a deep understanding of business fundamentals. At the
same time, I've always possessed a strong creative drive. I studied fashion in Milan, where I became
fascinated with branding, design, and the art of creating experiences that evoke genuine emotion.As my
passion for  health  and wellness  grew,  I  became a certified personal  trainer  and earned my yoga
credentials. That's when everything clicked. I realized I didn't have to choose between business, fashion,
and wellness-I could merge these worlds into a singular vision.Babe was born from that exact synergy.
It's  a  space  where  luxury  meets  movement,  fashion  intersects  with  fitness,  and  every  detail  is
intentionally curated to inspire confidence. My goal was never simply to open another Pilates studio; I
wanted to build a lifestyle brand that empowers women to become the strongest, healthiest, and most
confident versions of themselves.2. Looking back on your entrepreneurial  journey, what were the
defining moments that transformed an idea into a thriving business and community?The ultimate
milestone wasn't opening our doors; it was watching women return week after week, bringing their
friends, sisters, mothers, and daughters with them. That's when I realized we had built something far
greater than a fitness studio.Every obstacle became an opportunity for growth. Building a business
teaches you patience, resilience, and consistency. Success isn't defined by one single breakthrough; it's
the compounding effect of thousands of small, intentional decisions made every single day.Today, seeing
our community flourish is the greatest reward because it validates that people aren't just coming for a
workout-they're coming because they feel a true sense of belonging.3. Babe The Studio has become one
of the most recognized names in Orange County's wellness space. As a founder, what responsibility
comes with leading and shaping that culture?Culture always starts with leadership.Every decision we
make directly impacts our members' experience. My responsibility is to cultivate an environment where
our instructors feel inspired, our team feels valued, and every client feels welcomed the moment they
step through our doors.At Babe, we believe luxury extends far beyond beautiful aesthetics-it's about how
people are treated. If someone leaves our studio feeling stronger, happier, and more confident than
when they arrived, we've done our job.4. The wellness industry continues to grow rapidly, with countless
fitness concepts entering the market. What makes Babe The Studio distinctly different from other Pilates
and yoga experiences?We don't just instruct classes; we curate an experience.Every detail is deliberate.
The music, the lighting, the design, the caliber of our instructors, the energy, and the community all
harmonize to create something our clients genuinely look forward to.Inspired by California's coastal
lifestyle, luxury hospitality, and high fashion, our goal is for every class to feel like a sanctuary from the
everyday hustle. People don't come to Babe out of obligation; they come because of how it makes them
feel.5. You often speak about the philosophy of "Be a Babe." Beyond the slogan, what values and beliefs
sit at the heart of that message?Being a "Babe" has nothing to do with aesthetics-it's entirely about
mindset. It's about confidence, kindness, and showing up for yourself. It's about lifting other women up
rather than competing with them.To me, being a Babe means striving to become the best version of
yourself  while  empowering  others  to  do  the  same.  That  is  the  culture  we've  worked  so  hard  to
cultivate.6. As a woman building a successful business, what lessons have you learned about leadership,
resilience, and creating opportunities for other women?Leadership isn't about having all the answers; it's
about creating platforms for others to succeed.Some of my proudest moments have nothing to do with
financial metrics. They stem from watching instructors evolve into leaders, seeing women discover a
sense of confidence they never knew they possessed, and providing meaningful careers for individuals
passionate about changing lives.Resilience is about believing in your vision long before anyone else does.
If you stay anchored to your purpose, the challenging seasons inevitably become the most powerful
chapters of your success story.7. Orange County is often recognized as one of America's most affluent
and lifestyle-driven regions. What does it mean to operate a wellness brand within what OC Fashion
Week® has branded as "The Luxury Market of California"?Orange County has an incredible appreciation
for quality, design, hospitality, and elevated experiences, which aligns flawlessly with the ethos of
Babe.Today,  the  definition  of  luxury  has  shifted.  It's  no  longer  confined  to  fashion  or  high-end
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destinations; it's about investing in your health, your mindset, and your overall quality of life. We are
proud to champion a modern iteration of luxury-one that begins from within.8. Luxury today extends
beyond  fashion,  travel,  and  hospitality.  How do  you  define  luxury  through  the  lens  of  wellness,
movement, and self-care?To me, luxury is the autonomy to prioritize yourself. Posing here in this hand-
beaded Oceanus ensemble-premiering at ocfashionweek this fall and soon to be available at my new
store opening on Lido Island-reminds me that true presence is about honoring your own alignment.It's
carving out an hour to move your body. It's the ability to disconnect from your phone. It's proactively
investing in your physical and mental well-being before your body forces you to.Feeling energized,
healthy, and confident is the ultimate luxury, and it's something money alone can never buy.9. We are
speaking today from Surf & Sand Laguna Beach, Official Hotel Partner of OC Fashion Week®. How does
the coastal lifestyle and elevated hospitality culture of Orange County influence the Babe The Studio
experience?The coast inspires everything we do. From our minimalist design aesthetic and soft color
palette to the ambient energy within the studio, we've always envisioned Babe as an escape-akin to
stepping into your favorite luxury beach resort.Orange County embodies a relaxed elegance that is both
premium and approachable, and that's exactly the feeling we aim to evoke every time someone visits
us.10. Babe The Studio serves as the Official Yoga and Pilates of OC Fashion Week®. Why do you believe
wellness and fashion naturally belong in the same conversation?Fashion is how you express yourself
outwardly; wellness is how you nurture yourself inwardly. When those two worlds intersect, they create
an undeniable confidence.The healthiest version of yourself naturally becomes the most radiant, because
confidence never goes out of style. To me, fashion and wellness have always been intrinsically linked as
powerful forms of self-expression.11. In your experience, what transformations happen internally when
women commit to movement, discipline, and investing in themselves?The physical transformation is just
the  surface.  The  most  profound  shifts  happen  internally.Women  become  more  grounded,  more
disciplined, and immensely more resilient. They develop a deeper trust in their own capabilities. That
newfound confidence organically spills over into their careers, relationships, families, and every other
facet of their lives. Movement has a powerful way of reminding women just how unstoppable they truly
are.12. Looking ahead, what legacy do you hope to leave, not only as a founder and entrepreneur, but
as a woman helping redefine confidence for the next generation?I hope Babe grows to become much
bigger than myself.I want it to be remembered as a sanctuary where women unlocked their confidence,
forged lifelong friendships, challenged their limits, and realized they were capable of more than they ever
imagined. If someone looks back years from now and says, "That studio completely transformed how I
felt  about myself," then I will  know we succeeded.Businesses come and go, but self-belief  lasts a
lifetime. If Babe can inspire women to truly believe in themselves, that is the lasting legacy I hope to
leave behind.As the sun dips below the Pacific horizon, casting a golden glow over Surf & Sand Laguna
Beach, Houri Guldjian stands as the ultimate vision of modern vitality. Moving effortlessly through the
curated wardrobe transitions of  our summer editorial,  she proves that true presence is  about the
intentional, powerful way we move through the world.Houri GuldjianPhotographer: @paez.photo Cristian
Paez
Venue: Surf & Sand Laguna Beach
Production: @ocfashionweek
Executive Producer: @hauteoc Kathryn Marino
Cover Model:: @Houri Guldjian @BabetheStudio
Hair & MUA: @jimmysalazar_
Fashion: Selezza London, Oceanus and Alexander McQueen
Skincare : @maral.facefoundrie
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Mejlovi do kojih je došla Nova pokazuju da je u ugovaranju višemilionskog posla za firmu "Rasadnik
Green In Doo Rumenka", a u okviru radova na rekonstrukciji pruge Novi Sad - Subotica, pored aktuelne
ministarke privrede Adrijane Mesarović, učestvovalo još jedno dobro poznato ime. Reč je o dugogodišnjoj
bliskoj saradnici predsednika Srbije Aleksandra Vučića, Nataši Vukšić. Mejlovi do kojih je došla Nova
pokazuju da je u ugovaranju višemilionskog posla za firmu "Rasadnik Green In Doo Rumenka", a u
okviru radova na rekonstrukciji pruge Novi Sad - Subotica, pored aktuelne ministarke privrede Adrijane
Mesarović,  učestvovalo  još  jedno  dobro  poznato  ime.  Reč  je  o  dugogodišnjoj  bliskoj  saradnici
predsednika Srbije  Aleksandra Vučića,  Nataši  Vukšić.  Podeli  vest:  Oglas Za one koji  su propustili
prethodno pisanje Nove, ministarka privrede Adrijana Mesarović je 2022. godine, sa tadašnje funkcije
člana Gradskog veća Novog Sada, uticala na to da firma "Rasadnik Green In Doo Rumenka" dobije
najmanje jedan posao, vredan oko 10 miliona dinara, u okviru radova na deonici pruge Novi Sad-
Subotica. Do ovog skandala Mesarović se nije dovodila u vezu sa slučajem projekta rekonstrukcije pruge
do državne granice sa Mađarskom, u okviru koje je došlo do pada nadstrešnice na Železničkoj stanici u
Novom Sadu. Međutim, u prepisci do koje smo došli pojavljuje se jedno dobro poznato ime. Reč je o
Nataši  Vukšić,  dugogodišnjoj  bliskoj  saradnici  predsednika  Srbije  Aleksandra  Vučića,  koja  se  već
spominjala kao neko ko je dogovarao poslove u okviru rekonstrukcije pruge. Kako se može videti u
mejlovima, Nataša Vukšić je zajedno sa Adrijanom Mesarović, učestvovala u dogovaranju posla za firmu
"Rasadnik Green In Doo Rumenka". Naime, u mejlu koji je Adrijana Mesarović kao tadašnja članica
Gradskog veća Novog Sada 10. marta 2022. godine poslala kineskoj kompaniji CRIC, data je ponuda za
postavljanje busena travnjaka na uglu ulica Jaše Tomića i Kisačke u Novom Sadu. U prvobitnoj ponudi za
3.500 busena, gde je cena kvadratnog metra iznosila 2.100 dinara, ukupan iznos posla dostigao je cifru
od 8.820.000 dinara, s PDV-om. U ovu prepisku uključene su i Nataša Vukšić i Anita Dimoski, pomoćnica
ministra građevinarstva Gorana Vesića, ali i njegovog prethodnika Tomislava Momirovića, protiv koje se
vodi postupak u slučaju nadstrešnica. Odgovarajući na ovu ponudu Kinezi se obraćaju Adrijani Mesarović
i kažu da je ponuda preskupa, a zatim i Nataši Vukšić. "Zdravo Nataša, dobro jutro. Kontaktirali smo
snabdevača travom iz Subotice", piše u mejlu u kojem se dalje navodi da firma "KOPS" ima bolju
ponudu. Dan kasnije, Mesarović šalje drugu ponudu, prema kojoj je predviđeno da ukupan iznos posla
bude 9.936.000 dinara, ali za 4.600 busena, kome je cena pala s 2.100 na 1.800 dinara. Vukšić se u
prepisku uključuje kada Mesarović šalje ovu drugu ponudu i kaže: "Super. Čekamo". Na to predstavnik
kineske kompanije odgovara da prihvata ponudu i navodi da će trošak angažovanja preduzeća "Rasadnik
Green In Doo Rumenka" biti kategorisan kao dodatni radovi, koji bi naknadno bili fakturisani Republici
Srbiji kao dodatak na već ugovorenu cenu. Nije poznato na osnovu kojih ovlašćenja su Mesarović i Vukšić
učestvovale u ugovaranju ovog posla. Redakcija Nove pokušala je da dobije odgovor od njih, ali ni jedna
ni druga do objavljivanja ovog teksta nisu odgovorile na naše poruke i mejlove. Inače, ime Nataše Vukšić
se ne spominje prvi put i ne samo oko poslova na rekonstrukciji pruge na deonici Novi Sad - Subotica. Ko
je Nataša Vukšić? Podsetimo, BIRN je pisao da je bliska saradnica predsednika Vučića, osim što je iz
senke igrala ulogu u rekonstrukciji železnice ka Mađarskoj, kontrolisala bar još jedan ključni projekat -
izgradnju bloka B3 termoelektrane Kostolac, gde su bile angažovane kineske kompanije. "Svi sistemi
treba da se završe do 10.02. Predsednik ove države je rekao da sve bude gotovo do 31.03. Ne zanimaju
me izgovori…Na mom poslu ja moram da ostvarim rezultat koji je predsednik rekao". Ovo su njene reči
citirane u zapisniku sa sastanka održanog 25. januara 2024, a u vezi sa izgradnjom novog bloka B3
Termoelektrane Kostolac, u koji je BIRN imao uvid. "Iako nema nikakvu formalnu funkciju, interne
prepiske i  dokumentacija  do koje je  došao BIRN pokazuju da Vukšić  od januara 2023.  nije  samo
kontrolisala ovaj projekat, već je njime efektivno upravljala i predstavljala najveći autoritet. Svi uključeni
- predstavnici EPS-a kao investitora, izvođači radova i stručni nadzor - morali su lično njoj da raportiraju.
Predsednik Srbije nije samo postavljao rokove, već je njegova saradnica preduzimala različite mere kako
bi ubrzala projekat - često suprotno realnom stanju na terenu ili mišljenju stručnog nadzora", pisao je
BIRN u februaru prošle godine. U njihovom tekstu se navodi i da su svi akteri na projektu morali da joj
dostavljaju izveštaje, da ih je Vukšić redovno podsećala da su jedini važni rokovi oni koje je postavio
Vučić, a u jednom momentu u projekat su se uključili i agenti BIA. "Vučićeva saradnica tražila je ponekad
i od stručnog nadzora da potpišu zapisnike o izvršenim radovima, bez unetih izmena u sam projekat, a
koje su se desile tokom gradnje. Kada su se tome usprotivili, navodno ih je nazvala "čistuncima". Vukšić
je, prema tvrdnjama izvora, u Vladi Srbije inicirala i  izmenu člana 19 Uredbe o merenjima emisija
zagađujućih materija, jer su postojeća pravila usporavala projekat", pisao je BIRN, a zatim naveo i da je
predsednikova saradnica kreirala posebnu WhatsApp grupu pod nazivom "Jedan cilj, jedan tim", gde je
svakodnevno pratila napredak projekta i oštro kritikovala izvođače kada su, prema njenim tvrdnjama,
kasnili, sa čestim izlivima besa. U jednoj od poruka, optužujući izvođača radova za "neprofesionalno
ponašanje", Vukšić je na kraju ostavila više od 100 upitnika. Inače, Vukšić je licencirana revizorka,
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upisana u registar Komore ovlašćenih revizora. Kako je navela Nova ekonomija, u Registru revizora se
navodi i da je članica Asocijacije ovlašćenih sertifikovanih računovođa (The Association of Chartered
Certified Accountants) iz Velike Britanije. "Interesantno je da se kao njena adresa u Registru navodi
Andrićev venac 1 - što je adresa Predsedništva Srbije", pisala je Nova ekonomija i dodala da je Vukšić
bila članica Vučićevog kabineta i  dok je on bio premijer. U februaru 2017. godine imenovana je u
Nacionalni savet za razvoj turizma, dok je pre toga bila zadužena za pitanja iz oblasti vazduhoplovstva.
"U okviru te tematike, Vukšić je nastupala i kao članica Delivery Unit-a Vlade Srbije, odeljenja koje je
Vučić  osnovao po savetima bivšeg premijera Velike Britanije Tonija Blera,  kojim je svojevremeno
upravljala Ana Brnabić. Vukšić je ispred "deliveri junita" upravljala procesom odobravanja koncesije za
aerodrom Nikola Tesla francuskom Vansiju, a učestvovala je i u koordinaciji gasnih projekata u Srbiji",
navodi se u tekstu i dodaje da je od 2010. godine, kako navodi na svom LinkedIn profilu, zaposlena je u
kompaniji "Ernst&Young", koja se bavi pružanjem usluga revizije, poreskog, poslovnog i IT savetovanja i
podrške pri poslovnim transakcijama. Nova.rs obratila se i rasadniku "Green In" s molbom da nam
prokomentarišu kako je i  pod kojim uslovima aktuelna ministarka privrede Adrijana Mesarović bila
posrednik u ugovaranju posla između njih i kineske firme "CRIC", kao i da nam pojasne kako je to baš
taj rasadnik u poslovima s gadom Novim Sadom od 2021. godine prihodovao više od 5 miliona evra, za
šta posedujemo adekvatnu dokumentaciju. Međutim, umesto konkretnih odgovora s mejla ove firme
dobili smo sledeći odgovor: "Savetujem vam da pre nego što postavite pitanje, proverite javno dostupne
bilanse za 2025. godinu, možda ce vam biti jasnije da firma ima ukupan promet 300.000.000,00 rsd u
2025. godini. Bilo bi sjajno da su vaša pitanja istina i da smo zaista dobili Ugovore vredne 5 miliona evra
s gradom Novim Sadom". Dakle, "Green In" piše samo o 2025 godini, izbegavajući da javnosti objasni
sve poslove s gradom Novim Sadom u vreme dok je Adrijana Mesarović bila član Gradskoh veća Novog
Sada i  pomoćnik tadašnjeg gradonačelnika ovog grada Miloša Vučevića. Vučević je kasnije postao
premijer  (koji  je  nakon pada nadstrešnice podneo ostavku),  a  Mesarovićeva je  i  dalje  ministarka
privrede. Ni nakon nekoliko tekstova na našem portalu, ona nije našla za shodno da nam objasni svoje
učešće u ovim "poslićima". Učestvuj u diskusiji ili pročitaj komentare 1. 2. 3. 4. 5. 1. 2. 3. 4. 5. 6. 7. 8.
9. Uživo
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